Growing Your Business in
Otorohanga

How to Get More Local Calls Before You
Spend Money on Marketing

A practical guide to gaining clarity, confidence, and
control before you invest in a website, SEO, or ads -
and making it easy for locals to find you and call you.
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INTRODUCTION:

Why Otorohanga Businesses
Miss Calls Online

Otorohanga is a practical place.

People are not looking for fancy marketing.

They are looking for someone reliable who

answers the phone and gets the job done.

But even in a small town, the first step is usually
Google.

Locals search for your service, check your
reviews, look at your website, and then decide

who feels easiest to trust.

If you are hard to find, or your online presence
feels unclear, the call goes to someone else.

This guide shows you what to fix first so your
business is easy to find, easy to choose, and
easy to contact.
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The Big Picture:

The Three Reasons You Lose

Enquiries

Most businesses lose enquiries for one of three
reasons.

Reason 1 - Not found
Locals search for your service and you do not
show up in Google Maps or local results.

Reason 2 - Not chosen
People find you, but your reviews are thin, your ' ‘
photos are outdated, or your website does not - \

build confidence. ' '

Reason 3 - No system

You get attention, but you miss calls, follow up
slowly, or have no simple way for people to
enquire.

In Otorohanga, the biggest leak is often not
being found.

The fastest wins usually come from Google

Maps and reviews.
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Step One

Get Clear on the Calls You

Want -
.1*
g B
-
Before you spend money on marketing, get ’ "

clear on what you want more of.

Write down:
« your best services |
« your best types of jobs
« the areas you serve

« the clients you want more of

Then write one clear sentence;
What you do - who it's for - where you serve.

If you cannot say it clearly, your website cannot

sell it clearly.
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Step Two

Win Google Maps in

Otorohanga

Most local enquiries start here. g Y

When someone needs a service, they search,
skim the top results, and choose someone who
feels active and trusted.

Your Google Business Profile should:
have the right categories
list your services clearly
include your service areas
show recent photos
have consistent reviews

stay active with updates

Reviews matter because they do the selling for
you.

If you have no recent reviews, people assume

you are not active, even if you are busy.
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Step Three

Make Your Website Easy to
Call

Your website does not need to be flashy.
It needs to make it easy for a customer to
decide, then call.

Your homepage should answer fast:
« what do you do?
« where do you work?
» can | trust you?

« how do | contact you?

Your next step should be obvious on mobile:
» call button
« enquiry form

« booking link

Your proof should show early:
* reviews
» photos
o examples

» simple process

A website is not just information.
It is a confidence builder.
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Step Four

Build Trust With Proof

In smaller markets, trust is everything.

Your online presence should show:
« real photos of your work
« real customer reviews
a simple description of your process
» clear expectations

People do not want to guess. \

They want to feel confident.

If your online presence feels empty, people po
assume your business is risky.
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Step Five

Use Simple Video to Build

Trust Faster

Video is one of the fastest ways to build trust

online.

It does not need to be professional.

A simple phone video works well.
« introduce yourself
« explain what you do
e answer one common question
« show a quick example of your work

Video helps people feel like they know you.
And that makes it easier to choose you.
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Step Six

Add a Lead System When
You're Ready

Once your website and Google presence are
working, a lead system is the next step. N

A lead system is a focused path:
Offer - landing page - follow up.

Some people call this a funnel.
Same thing.

It works best when:
« the offeris clear
« the landing page is focused
» follow up is fast
« tracking is set up properly

A simple lead system looks like this:

1.Choose one offer

Quote, assessment, consult, booking.
2.Build one landing page

One page. One goal. No distractions.
3.Run one message

Keep it simple. Be specific.
4.Follow up fast and track results

Same day follow up wins.

Lead systems do not fail because of the ads.
They fail because the business does not

respond fast enough.
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Step Seven

What to Ask Before Hiring a
Digital Marketer

Before you pay for marketing, ask:

« WWhat would you fix first for my business and
why?
How will you measure success in enquiries,
not clicks?
What will you deliver in the first 30 days?
What do you need from me to move fast?
How will you report progress in plain
English?

If they cannot answer clearly, do not hire them.
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Step Eight

Speed Is the Real

Competitive Advantage

In Otorohanga, people choose the business that
responds.

Speed wins:

« answering calls
replying to messages
quoting quickly
following up enquiries _ ‘
approving marketing content

Marketing moves at the speed of approvals.
If content drags, everything drags.

The best results happen when:
« contentis supplied quickly i
approvals happen within 48 hours
simple video is done early
enquiries are followed up the same day

A good plan executed slowly loses to an

average plan executed fast.
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Closing

Clarity Before Commitment

You don't need complicated marketing. -

You need to be easy to find, easy to trust, and
easy to contact.

If you want clarity on what to fix first, book a free !
discovery call.

If there's a real opportunity for growth, you may
be offered a free 2-hour growth mapping

session for qualified businesses.

Book your discovery call:
dnp-marketing.co.nz/free-discovery-call

DNP Marketing Ltd
Be Loud. Be Seen. Be Unstoppable.
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